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RECENT NEWS CURRENT VALUATION MULTIPLES AND LTM TRADING PERFORMANCE BY CATEGORY
Bill Gates Buys 3.76% Stake in Revenue Multiples EBITDA Multiples
i illi 15.9
Heineken for $902 Million e - X 14.8x
@ 3.5x e 10.7x 10.6x 10.0x 9.8x

Big Soda’s Alcohol Drinks Worry 2.0x 1.9x

Health Experts . .
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Moét Hennessy Acquires Luxury Rose 30.0%
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Coca-Cola Has a ‘Right' to Compete in
the Alcohol Industry, CFO Says
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Spirits Surpass Beer for U.S. Market- - ke
Share Supremacy, Data Shows
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[ | Spirits: Jose Cuervo, Brown-Forman,
Davide Campari-Milano, Diageo, MGPI,
Pernod Ricard, Remy Cointreau

M Beer: ABI, Asahi, Carlsberg,
Constellation Brands, Heineken, Kirin
Holdings, Molson Coors, Royal Unibrew,
Sapporo Holdings, SAM

Wine: Andrew Peller, Crimson Wine
Grp., Delegat Grp., The Duckhorn
Portfolio, TWE, Vifa Concha y Toro,
Vintage Wine Estates

®

Jay-Z, Bacardi End Multibillion-Dollar
Fight Over Cognac Venture Note: Multiples as of March 06, 2023.

Sources: Company filings and data & analytics provided by S&P Global Market Intelligence; S&P Capital 1Q Estimates.
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Spirits
Spirits have overtaken beer in
market share for the first time ever
Spirits total market share was up
0.7% to 42.1% and revenue was up
5.1% in 2022 according to DISCUS

highest volume growth in spirits in

2022, growing 11.5% and 5.2% YoY

respectively

The value price segment grew the

most by volume and revenue YoY

+ High-end premium cocktails and
RTDs experienced significant volume
growth of 102.3% YoY

Tequila and bourbon experienced the

Wine
Wine total market share was down
0.1% to 16.0% and revenue was up
2.5% in 2022 according to DISCUS
Premiumization continues with
growth in higher-priced fine wines,
even as the rate of premiumization
slows down
Direct-to-consumer sales trends
remain resilient in the post-lockdown
era; however, sales are down from
their peak during the pandemic

* Refreshing, easy-to-drink white

wines that are lighter with higher
acidity are in high demand

Beer
* Beer total market share was down
0.6% to 41.9% and revenue was up
1.8% in 2022 according to DISCUS
Total beer started off the year with
7.0% dollar sales growth in January,
but the first two weeks of February
have seen only 1.6% and 1.1% dollar
sales growth respectively, with each
week down about 4.4% in volume
+ Sales growth for imported beer was
up 5.3%, domestic beer was up 3.6%,
and craft beer was down 3.1% in the
first two weeks of February
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NEWS SPOTLIGHT: BRAND LINES ARE BLURRING AS MORE CONSUMERS DRINK ACROSS ALCOHOL CATEGORIES

With the noticeable trend of alcohol consumers drinking across multiple alcohol categories rather than sticking to just one type, many alcohol
companies are adapting by diversifying their portfolios and expanding their distributor capabilities to adjust to consumer demand

CONSUMER BEHAVIOR IS SHIFTING...® .. AND COMPANIES & ANALYSTS ARE TAKING NOTE
Of the consumers who drink beer, over half prefer wine or spirits MOLSON @ e
as their primary alcohol beverage & COORS=y @ S‘Ib) @
Beer Drinkers Who Prefer Wine/Spirits (T3M Avg.) Consumer preferences are broadening, Younger consumers are
and as beer companies continue to drinking across alcohol
consolidate and diversify their categories more
e 46% 46% 46% 46% S 45% portfolios, Molson Coors believes that frequently, which is a
large global brewers are well- significant change in
positioned to use their scale and comparison to the older
portfolio depth to take advantage of generation that prefers
these developing trends. Molson Coors drinking mostly wine

239 249, 249, 26% 26% 26% 27% 26% believes it can compete well in this over other categories
changing market, particularly in beer, such as beer and spirits.
Dec-21 Feb-22 Apr-22 Jun-22 Aug-22 Oct-22 Dec-22 Feb-23 hard seltzer and beyond.

M Beer Drinkers Who Prefer Beer Beer Drinkers Who Prefer Wine
m Beer Drinkers Who Prefer Spirits

DIVERSIFICATION IN ACTION AND EVOLVING DISTRIBUTION RATIONALE

In some cases, spirits companies have been looking to change distributors, noting that beer distributors are more accustomed to the
higher velocities seen in beer versus wine and spirits, and can provide broader access to consumers. However, many states do not
allow spirits distribution to certain retailers, provoking companies with spirits- based RTDs, for example, to call for legal change

1

Sazerac distributing Fireball in i i One of the reasons why Sazerac is moving to beer i

convenience stores through beer HECN distributors is to increase call ratios, which the I

distributors such as Reyes ! 1 Company noted was a bottleneck for them in the i
""""""""""""""""""""""""""""""""" i past with spirits distributors |
L CLNL | o v o o s v s s s o o o ]

PepsiCo distributing through Blue Cloud
PEPSICO Distribution to retailers historically selling
PepsiCo products

&

PepsiCo has built Blue Cloud Distribution with alcohol
wholesaler permits in 31 states, allowing the Company

A\ TILRAY Tilray diversifying its portfolio with the . to operate a vast distribution system in RTD alcohol
4 @ acquisition of Breckenridge Distillery N and seamlessly distribute RTDs to convenience stores
MOLSON and restaurants across the country

Molson Coors and Coca-Cola

collaborating to enter the spirits
category with Topo Chico Spirited Reyes is transforming into a total beverage alcohol

""" T T T T T T T T T e e e T distributor as part of its growth plan by hiring a new
Reyes hiring a Market President of ' spirits team to help build the spirits portfolio and
Spirits from Breakthru Beverage create growth avenues for the Company

Source: (1) Proprietary Survey Data of ~1,350 respondents by Vivien Azer - Cowen Equity Research; (2) Molson Coors 2022 10-K Filing; (3) “State of the Wine Industry Report 2023” - Rob McMillan.
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RECENT COWEN RESEARCH UPCOMING EVENTS

Nielsen xAOC + C-Store Alcoholic Beverage Analysis ¢ March 08 - 09: Vinexpo America & Drinks America
Industry Update  March 07 - 11: Natural Products Expo West 2023

e April 02 - 05: Wine & Spirits Wholesalers of America’s
Convention and Exposition

e May 02 - 03: The Beverage Forum 2023

Nielsen Spirits Update

Industry Update » May 07 - 10: Craft Brewers Conference

¢ June 13 - 14: Bar Convent Brooklyn

» September 18 - 19: TD Cowen Sip & Snack Conference

January 2023 Control State Results
Industry Update

Wy

DINEXPO K DRINKs  Natural”

Products
AMERICA AMERICA EXPO WEST®

d " CRAFT C
WINE & SPIRITS th
V WHOLESALERS beeverage BREWERS
OF AMERICA FORUM CONFERENCE

T~} Denotes TD Cowen Conference.
(1) The use of any mark or logo is for identification purposes only and does not imply any association or
affiliation with the trademark holder or their product brands.

Nielsen Bi-Weekly Beer / FMB / Cider Update
Industry Update
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DISCLAIMER

This material is a product of the Investment Banking Department of Cowen and Company, LLC. Unless otherwise specifically stated, any views
or opinions expressed herein are solely those of the Investment Banking Department and may differ from the views and opinions expressed
by Cowen'’s Research Departments or other departments or divisions of Cowen and its affiliates. Research reports and notes produced by the
Firm’s Research Department are available at the Firm’s website, https://tdcowenlibrary.bluematrix.com.

This material is provided for information only and is not intended as a recommendation or an offer or solicitation for the purchase or sale of
any security or financial instrument. This material is not intended as a recommendation as to the merits of any proxy solicitation with respect
to any transaction referenced herein. Cowen and its affiliates may have positions (long or short), effect transactions or make markets in
securities or financial instruments mentioned herein (or options with respect thereto), or provide advice or loans to, or participate in the
underwriting or restructuring of the obligations of, issuers mentioned herein. The information contained herein is as of the date referenced
above and Cowen does not undertake any obligation to update such information. All market prices, data and other information are not
warranted as to completeness or accuracy and are subject to change without notice. Past performance is not indicative of future results. The
investments discussed may fluctuate in price or value. Transactions involving securities and financial instruments mentioned herein (including
futures and options) may not be suitable for all investors. This material is prepared for the exclusive use of Cowen clients and may not be
reproduced, displayed, modified, distributed, transmitted or disclosed, in whole or in part, or in any form or manner, to others outside your
organization without the express prior written consent of Cowen. Clients should contact their Cowen representatives to receive additional
information. Copyright 2023 Cowen and Company, LLC. All rights reserved. Cowen and Company, LLC is a wholly-owned, indirect subsidiary of
The Toronto-Dominion Bank. Cowen and Company, LLC is a member of FINRA, NYSE and SIPC. © The TD Logo and other trade-marks are the

property of the Toronto-Dominion Bank.
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